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REMARKS/ARGUMENTS 

Claims 90, 98. 103, 106 -117. and 1 18 -122 are pending in the piesent application with claims 90, 
98, 103, 1 14, 1 15, and 1 18 being independent. Applicant has herein cane ;.l sd claims 90, 98, 103, 108, 
111,114, 115, and 117. Applicant has added claims 123 -127, with claim 123 being independent and 
claims 124 -127 being dependent. Support for these amendments may be f^und in at least paragraphs 
0038 - 0063 and 0072 - 0083. 

For at least the reasons stated herein, Applicant asserts that the c. a ms as presented are patentable 
over the cited prior art and are therefore in condition for allowance. If Exiuniner agrees but does not feel 
that the present claims are technically adequate. Applicant gratefully requests that the Examiner write 
acceptable claims pursuant to MPEP 707.07(j). 

Claim Objections 

Examiner has objected to claims 103, 111, and 118-122 because .: f informalities. Applicant has 
cancelled claims 103 and 1 1 1 and amended claims 1 18 -122 which respectfully renders Examiner's object 
moot. 

Claim Reje ctions nndcr 35 UAC 8103(h) 

The Examiner has rejected claims 1 18 -122 under 35 U.S.C. §103.» as unpatentable over U.S. 
Patent No. 7,243,079 for Manolis et al. ("Manolis") in view of U.S. Patem Wo. 7,010,751 for 
Shneiderman ("Shneiderman"). 

Per Claim 118, Applicant respectively requests the Examiner to rcoonsider its rejection in light of 
the following four arguments: 
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1 . The combination of Manolis and Shneiderman does i ?l disclose every element of the 
present invention. 

2. Any combination ofttie teachings of Manolis and Shu<;iderman would be inoperative. 

3. Manolis in view of Shneiderman does not meet the iuquirements for a prima facie 
case of obviousness, under Section 103 MPEP 2142 

4. In light of the commercial success demonstrated by n nbodiments of the present 
invention, the failure of other to successfully combine Manolis of Shneiderman 
argues against the obviousness of such combination. 

Argument 1: The combination of Manolis and Shneiderman does nc : disclose every element of the 
present invention. 

In the last O.A. Examiner has acknowledged that Manolis does nul distinctly disclose Claim 118, 
Element D: "wherein said identifying information comprises a user identi c r of other users of said 
computer network". Examiner argues that Shneiderman, however, does disclose these elements. Applicant 
respectfully requests reconsideration of this assertion. 

Shneiderman does not disclose Claim 118, Element D "wherein s;iid identifying information 
comprises a user identifier of other users of said computer network". [Emphasis added]. Sheiderman, like 
Manolis, discloses how "keywords" or "annotations" can be associated wi :li images. Unlike Manolis, 
Sheiderman also discloses a means for storing an identifier for each keyword. However, Sheiderman does 
not distinctly disclose how such keywords could be associated with anotfier user's identifier. In fact, 
Sheiderman does not disclose any manner to distinguish between differenl users of the same system. 
Thus, Applicant ascerts Shneiderman does not disclose "wherein said identifying information comprises a 
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user identifier of other users of said computer network". [Emphasis adde<i] 

Argument 2: The combination of Sheiderman and Manolis would be inoperable. 

As discussed, Manolis mentions the potential use of "keywords" but does not disclose, suggest, or 
infer associating those "keywords" with other specific users, nor does he t:*.<:h how such a system could 
be implemented. Manolis does not teach how to ensure that keywords submitted by different users but 
referring to the same object would retain the same identifier. Manolis doe?; not disclose how they could be 
combined. Manolis does not teach, or even mention, how such "keywords **ould be shared across 
multiple users ofthe system. For illustrative purposes, under the teachings of Manolis, assume that several 
different users associate the keyword "Jacob" to photos they have uploade;!. In such a case, either all 
"Jacobs" could be associated with the same identifier, each "Jacob" could ":■€= associated with a different 
identifier, or some other logic must be employed to determine when they should be associated with the 
same identifier and when they should associated with different identifiers. Consequently, any queries 
returned to a user based the keywords would be either too narrow (excludi if ; instances of "Jacob") or too 
broad (including non-relevant instances of "Jacob"). Applicant acerts the prsent invention solves this 
problem. 

Similarly, Sheiderman's teachings would, in fact, ensure that these common "keywords" or 
"annotations" would result in differing identifiers across any users sharing keywords. As such, 
Sheiderman would fail to maintain a common set of user identifiers across all users of his system. 
Scheiderman does suggest using e-mail addresses for exporting the Image Library to others". [Emphasis 
Added] (see Sheiderman, column 9, line 64 through column 10, line I). Thut the Image Library must be 
exported, by definition, means that it would reside in a different computer systems, not one network. 
Schneiderman does not teach how the identifying information in the Im^.t Library could also be shared. 
Schneiderman does disclose a means for importing a list of name from oth«:r libraries, (see Sheiderman. 
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column 12, lines 41 -50). Since Shneiderman does not disclose any mean:; for conflict reconciliation 
across multiple image libraries, the same keyword, or potentially the sanrn; person, would result in 
different identifiers in different image libraries. 

To illustrate this, with Shneiderman's teachings, assume that "Library A" exported its library to 
"Library B". Further assume the libraries have the following data. 



Library A 



Person ID 


Name 


1 


Mark 


2 


Jacob 



Library B 


Person ID 


Name 


1 


Jacob 


2 


Mark 



As disclosed by Shneiderman, "the software of the present inventions supports a function to 
import the People Table from other libraries. The internal process of impacting the People Table is similar 
to that of creating a new person repeatedly. The only thing the software ol Hie present invention should 
handle is checking and eliminating the duplication of the person name." [Emphasis added] (see 
Shneiderman, column 12, lines 44 -50). Thus, following Shneiderman's teaching, after the import the 
Library B would retain a keyword identifier of I for keyword "Jacob" (sin:*: it was a duplicate) and a 
create keyword identifier of3 for keyword "Mark" (since it was a new rea:r:l). These user identifiers 
would be inconsistent with those in Library A, and would not be unique across all users of Shneiderman* s 
system. 

There is an additional, and critical, consequence with Sheiderman'j teaching on sharing keyword 
lists. The inconsistencies in keyword identifiers that would render the identi fication information 
exported from Library A as inoperable and useless in Library B. Shneidemm discloses no mean for 
updating identification information upon "eliminating the duplication of lie peison name". As such any 
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identification information exported from Library A that is associated wi h keyword "Mark" (Person© 
1) would now be orphaned in Library B, since as described above keyword "Mark" in Library B would 
now have Person© of 3. Thus a search for photos of"Mark" would produce undesired results. 

The modifications necessary to make the combination of Malon i; and Shneiderman operable are 
neither, taught, suggested, or implied by Malonis or Shneiderman. 

Argument 3: Manolis in view of Shneiderman does not meet the requirements for a prima facie case of 
obviousness. 

Applicant respectfully submits that the rejection of claim 1 18 on Manolis and Shneiderman does 
not meet two of the requirements for a prima facie case of obviousness, uncter Section 103 MPEP 2142: 

1 . There must be some suggestion or motivation, either in the references themselves or in 
the knowledge generally available to one of ordinary skill in the art, to modify the 
references(s) or to combine their teachings. 

2. The prior art references must teach or suggest all the claitv : i mitations. 

Applicant submits that the rejection does not meet Requirement 1 lx::;ause neither Manolis nor 
Sheiderman suggests such a combination. If this rejection is repeated, App: i:ant respectfully requests that 
Examiner explain where, in the references themselves, or in the art, there i; \ suggestion that they be 
combined. 

Applicant further submits that the rejection does not meet Requirement 3 because even if the 
combination could have been legally made, the combination still does not \:%u:h how such "keywords" 
could be associated with other users of the computer network. 
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Argument 4: Commercial success and the failure of other to successfully combine Manolis of 
Shneiderman argues against the obviousness of such combination 

Applicant maintains that Embodiments of the present invention b;r/f; been employed on many 
"social networking" sites and achieved significant commercial success in recent years. Enclosed in 
Exhibit 1 is a September 2009 newspaper article published in USA Today which attests to this 
commercial success. The technology, termed "tagging", allows a variety <tf users to store photos on a 
server and identify themselves and other users of the service in photographs. Applicant views such 
"tagging" technologies as embodiments of the present invention. 

Several quotes from the article point to how central the "tagging" twhnology is to changing the 
landscape of photo sharing and social networking. Excerpts below: 

"For over a decade, photo sites such as Shutter fly, Kodak Gallery and Snapflsh duked it out for 
dominance in online photo sharing. But over the last 12 months, lawbook has surpassed them 
ally with a tittle photo application that lets you simply "tag" and share snapshots, " [Emphasis 
added] 

"Scott Marlette, the Facebook engineer who oversees the applica'uvi thinks tagging is the 
reason photos are so popular on the social network" [Emphasis i. j3sd] 

"Being able to tag your friends in a photo and have it show up somewhere else was really 
powerfully " Marlette says, "And it turned out to be something the: really differentiated the way 
people used photos on Facebook vs. other sites. " [Emphasis adde-ij 

The current assignee of Manolis's patent, Shutterfly, Inc.» is furthe r c ited as encouraging 

its customers to utilize this "tagging" technology via another leading socia networking site, Facebook. 
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Excerpt below: 

7/ you can't beat them, join them. Now, photo sites that range j cm print sellers Shutterfly and 
Kodak to storage specialists such as Phanfare are encouraging .:nstomers to share photos on 
Facebook" [Emphasis added] 

Exhibits 2 -4, cite other articles demonstrating commercial success and the failure of others to 
combine such teachings. Respectfully, Applicant views the failure to development or reduce to practice 
by even the assignee of Manolis's patent; Shutterfly Inc., as further evide ioe against the argument of 
obviousness. 

Explanation of Exhibits 

In the last OA the Examiner stated "it would have been obvious t,. one having ordinary skill in the 
art at the time the invention was made to have modified Manolis et al. to include the teachings of 
Shneiderrnan". Applicant is submitting Exhibits 1-5 to demonstrate i) the early commercial i 
ofApplicant's embodiment ofthe present invention ii) the failure of others u, develop and reduce I 
practice the present invention, and iii) continued commercial success in o :ber embodiments. Applicant, 
respectfully requests Examiner to reconsider the position in light of this access. 

Exhibit 1 attests to the extraordinary success ofwhat Applicant brieves to be an embodiment 
ofthe present invention. The article was published in September of 2009 i.: .he USA Today. (Excepts in 
the preceding section) 

Exhibit 2 attests to not only the early commercialization of the pm seat invention but also media 
recognition that the invention was both novel and unobvious. The article vas published in February 
2002 in Front Range Tech Biz, a Denver-based technology publication. E;. cerpts below: 



! success 
:to 
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"Sacko.com members cart download their photos for free and then name the people in the 
pictures. [Emphasis added] For each person named in the picture, Sacko.com sends an e-mail to 
the named person, asking ifhe or she would like to be a new memory. New members download 
their pictures, and so on. " 

' 'The search function allows users to click through any picture < rj moving their cursor to the 
image of another member's head. [Emphasis added] Therefore, picture of Danny's college 
graduation can lead to Danny's sister Susie's pictures of her Spring Break trip to Mexico, which, 
in turn, can lead to Danny's sister Susie's friend Karen's pictures of Susie 's 21st birthday party. " 

"Get the picture?" "There is a social element to it, " [Emphasis arcc:d] said Brian Heil a 
Sacko.com member and investment banker who became acquainted with Frigon in New York. 
"I've tried some other sites, and they don't seem to have the searciuwility. " 

Exhibit 3 further attests to the commercial success of Applicants 'Jiiibodiment. The article publish 
in February 2003 in CNET's Computer Shopper magazine's under the co"«x story "50 Must-See Web 
Sites" and the article titled "The Best Tech Sites". Excerpts below: 

"If printing and sharing images from your digital camera is your first priority, think ofOfoto as 
an online Photomat. " "Sacko takes this idea to the next level by %'Ang beyond simply sharing 
your photos to allowing you to network and archive photos. " [Er ipftasis Added] "You can even 
fade in and zoom out on specific people, then link them to other relevant photos. " [Emphasis 
Added] 

Exhibit 4 attests to the continued commercial success and continued novelty of Applicant's 
embodiment of the present invention. The article was published in the Wall Street Journal on September 
13,2003 entitled The Best Way To Display and Develop Photos". Excerpt below: 
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"Of the smaller new Web sites out there, some offer even more interesting features. For instance, 
Sacko.com, a photo start-up based in New York, touts a unique f dure that allows you to label 
the people who are iU your pictures by name. After you 've done :,o. you can immediately find 
every picture featuring, say, your best friend Andrew by simply cii king your cursor on apicture 
that has him in it. It can be cumbersome to manually identify every person in every picture, but 
the service is handy if you keep hundreds or thousands of picture onUne and want the ability 
to easily and quickly search and organize them. " [Emphasis Aclrted] 

Exhibit 5 attests to the continued novelty of Applicants embodiment of the present invention. 
The article was published in the March 2004 PC Magazine. The article entiled "Manage, Share, Print - 
Digital Photography for Everyone" was a review of online photo services. E»;cerpt below: 

"We are particularly impressed by the feature that lets you select and label faces in pictures. 
[Emphasis Added] First you define friends in a list, and then you ,m,-uch identities to faces (or 
figures) m photos. " 

Summary 

Applicant respectfully submits that Manolis, neither alone nor in combination with Shneiderman 
teaches, suggests or discloses independent claim 118. Claims 1 19, 120, 12: , and 122 are dependent upon 
claim 1 18, and are therefore allowable over the cited art for at least the reasons stated above. 

Applicant respectfully submits that Manolis, neither alone nor in combination with Shneiderman 
teaches, suggests or discloses independent claim 123. Claims 124, 125. 12.: , and 127 are dependent upon 
claim 123, and are therefore allowable over the cited art for at least the reaiicns stated above. 
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Conclusion 

For at least the reasons stated herein, Applicant respectfully submits the claims as presented 
herein are patentable over the cited prior art and are therefore in condition for allowance. Should 
Examiner agree that the present invention is patentable material, but doe:; not feel that the present claims 
are technically adequate, Applicant gratefully requests that the Examiner v.-rite acceptable claims pursuant 
to MPEP 707.070). Applicant respectfully requests a timely Notice of Allowance for the claims in this 
case. 

Respeclf j lly submitted, 
MarkFrie;on 
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EXfflBIT 1 

Published in: USA Today 
Author: Jefferson Graham 
Publish date: September 23 rd , 2009 

http://ww.usatodavxom/tech^^ N.htm 

Facebook's 'tagging' option is a big hit with photo sharing 

By Jefferson Graham, USA TODAY 

PALO ALTO, Calif. — For over a decade, photo sites such as Shuti.srfly, Kodak Gallery and 
Snapfish duked it out for dominance in online photo sharing. 

But over the last 12 months, Facebook has surpassed them all, with u liittle photo application that 
lets you simply "tag" and share snapshots. Some 2 billion photos a month — or nearly 70 million 
a day — are uploaded to Facebook. By comparison, Yahoo's popular photo site Flickr gets 3 
million uploads a day. 

Scott Marlette, the Facebook engineer who oversees the application, thinks tagging is the reason 
photos are so popular on the social network. When you post a photo or- Facebook and tag, or 
identify, the people in it, the picture automatically ends up in your o\n profile and theirs, too, 
eliminating the need to send them an invitation to view it, 

"Being able to tag your friends in a photo and have it show up somewhere else was really 
powerful," Marlette says. "And it turned out to be something that re;iLy differentiated the way 
people used photos on Facebook vs. other sites." 

Chris Chute, an analyst at market tracker IDC, says tagging, and the general speed of getting 
pictures out to your Facebook contacts, means, 'There's less effort pigling photos on Facebook 
than anywhere else." 

The rest of the online photo industry is scrambling to come up with response. 

"What Facebook did was people-centric, not photo-centric, and that \ as the huge shift," says 
James Joaquin, a co-founder of what is now Kodak Gallery (formerl;' Ofoto). "It's not just about 
the photo, but the people you care about. Facebook is a communicat 'on tool that solved a bigger 
problem — how to effortlessly share information and photos." 

If you can't beat them, join them 

Now, photo sites that range from print sellers Shutterfly and Kodak i :> .storage specialists such as 
Phanfare are encouraging customers to share photos on Facebook. 

Even Photobucket, owned by the same unit of News Corp. that owns social network My Space, 
offers a Facebook sharing button. 
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That's helping drive Facebook ? s photo numbers. Facebook's photo t af'fic in August grew to 43.3 
million visitors from 26.5 million the year before, according to measurement service ComScore 
Media Metrix. Once-dominant Photobucket was flat at roughly 25 mil lion. 

Kodak Gallery, which dropped 43% in visitors year over year in Au just, according to 
ComScore, will introduce a site upgrade in coming weeks that will :• How members to upload 
pictures first on Kodak, and then share them on Facebook. 

"It's an acknowledgment on our part that we're not an island," says Madhav Mehra, a Kodak 
Gallery vice president. "We want to be the first destination for their images, and then they can 
take them elsewhere." 

When photos are uploaded to Facebook, they are transcoded into tir.y, 100-kilobyte files to open 
swiftly. The files are so small that the image quality is very low. 

Premium photo site Phanfare, which charges $49,99 a year for ad-ftue, high-resolution 
presentation of photos, sees an opportunity in that For months, it hs.s urged its members to share 
on Facebook, both via the Web and Phanfare's iPhone app. 

CEO Andrew Erlichson says folks uploading full-resolution photos i.o Phanfare can "keep their 
originals intact, and (still) let their friends see their pictures instantly. 1 

Tamping a tempest 

A controversy erupted briefly this summer when Facebook member: found personal photos 
they'd shared being used in ads on Facebook without their approval. 

Cheryl Smith, a social media consultant in Lynchburg, Va., says hei image popped up in a 
singles ad in her husband's Facebook news feed with the tagline, "Hi:;/ Peter, hot singles are 
waiting for you!" 

It was the talk of the photo blogosphere until Facebook took action. Marlette says it was a 
mistake that won't happen again. Two third-party application develc;p?rs grabbed the photos for 
ads — and Facebook has dumped the undisclosed companies from tin; site. "We're really 
concerned with the users 1 privacy and any threat that could be percei vzd" Marlette says. 

Smith is satisfied; she continues to post pictures on Facebook, and usei; the photo application 
daily. 

"With any new form of technology, you don't want to throw the baby out with the bath water 
because somebody used it poorly," she says. "Facebook is still a fabulous way to communicate, 
and I believe Facebook has taken really good measures to make sure what happened to us won't 
happen again." 
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EXHIBIT 2 

Publication : Computer Shopper Magazine 
Author: Dan Costa 
Publish date: February 2003 
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The Best Tech Sites 

By Dan Costa 



"If printing and sharing 
images from your digital 
camera is lyour first pri- 
ority, think of Ofoto as 
an online PI ictomat... 
Sacko takes this idea 
to the next l e vel by go- 
;. ing beyond supply shar- 
ing your photos to al- 
lowing you :o network 
and archive rhotps. 
You can even- fade in 
and zoom- put on specif- 
ic people, the i.ir Jink them 
to other r relt^unit pho- 
tos." 
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Publication: Mobile PC Magazine 
Author: Dylan Tweney 
Publish date: March 2004 



EXHIBIT 3 
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Photo-Sharing Death Match: 

Ofoto, Sacko.com, Shutterfly, and Webshots 



YOU'VE SNAPPED THE SHOTS, NOW SHARETHEM WITH THE WORLD 



Medical researchers have yet to 
identify the syndrome of photo 
paralysis, but anyone with a digital 
camera is familiar with it: A few months 
after purchasing your camera, you find 
yourself unable to take another shot. The 
reason? 437 digital photos sitting on your 
haTd drive that have never been printed, 
categorized, or seen by anyone but 
you. ft seems pointless to take another 
photo unless you first spend a weekend 
organizing this digital ahoebox. 

Fortunately for photo pack rats, a 
plethora of vendors on the Web are eager 
to help us organize, share, and print those 
pics, and thereby put the joy back into 
digital photography. The best of these 
services are optimized for display on a 
wide variety of devices, so once you've 
uploaded shots of your baby, you can view 
them on many Internet- capable PDAs and 
phones, not to mention your computer. 

The services reviewed here are all 
free to use; they charge only to order 
prints. Note that most of them - with the 
exception of Webshots - won't let you 
download full-resolution images: they're 
strictly upload-and-print If you don't mind 
spending $30 to $100 per year, check out 
Smugmug (www.smugmug.com), a much 
more elegant gallery service for serious 
photographers. 



SACK0.COM 

Sacko.com has the slickest Interface 
of the photo -sharing services we 
tested, with fast and simple browsing 
and zoom controls. After entering your 
friends' names (and, optionally, e-mail 
addresses), you can tag photos with 
names from your contact list, mark where 
each friend's face is, and optionally add 
pop-up captions. It sounds silly, but 
the payoff comes later: It takes just one 
or two clicks to bring up every picture 
containing a certain person — even if 
that person is 
in someone 
else's photo 

With Sacko, you 
can highlight 
friends' faces 
and even 
add pop- up 
captions. 




album. You have the option of keeping 
your albums private if you don't like this. 
Ordering prints is easy, but note that the 
49-cent price for 4 x 6-inch prints is 
high. Sacko is well optimized for mobile 
devices, although on our color Nokia it 
reduced color depth to one bit, rendering 
our photos illegible. For general photo 
sharing, however, Sacko is our top pick. 



: Sacko ; 



Specs: Unlimited file size and resolution; 
Includes basic tools for rotating, adjusting 
cofor balance* removing red-eye, and 
adding simple special effects 
www.oack6.c6m 



SHUTTERFLY 

Shutterfly is primarily a tool for organizing 
your pictures; it's only secondarily a 
sharing service. The site includes basic 
tools for cropping, enhancing, and adding 
special effects to your pictures. And 
ordering prints is easy, with an order 
button on nearly every page. If you want 
to share photos, Shutterfly will e-mail 
your friends a link to the album you 
select; otherwise, there are no sitewide 
search or community features. Shutterfly 
also lacks a version optimized for viewing 
on mobile devices. 



• Sfiutiterfluj 



|*|aen^§i^ 

Specs* No flmri on file sizes or resolutions; 
includes tools for cropping, enhancing, 
removing red-eye, rotating, and adding 
special effects and borders 

>ww.8hatt9rfl||.com 



OFOTO 

Ofoto (owned by Kodak) Is one of the 
oldest online photo services, offering 
straightforward image- and album- 
management tools, with the emphasis 
on personal management and photo 
printing rather than sharing. Ofoto 
has the best image-cropping and 
enhancement tools of the services we 
tested, phis a variety of special effects 
and borders. If you want to share 
an album, Ofoto will send a link to 




IMc to*s tools for cropping ;uid editirij' 
|it en os are the best of the uuik h. 

it via e-mail to anyone you like. For 
loobile users, Ofoto offers a WAP site 
liAirirw.kmobile.com), and you can add 
ptotos from camera phones by sending 
!b 3in to a special e-mail address. 



1 U Vfiifl s^eVl(Jlijpit?(i*s^brage. Co 
ll[lM^x6.-jn Ch 'p drtt 2^c?ms 



Cost of each 



Spiwf t Unlimited file size and resolution; 
ir dudes tools for cropping, enhancing, removing 
mri-eye, rotating, and adding special effects 
a id borders 

w*w.ofoto;com 



WEBSHOTS 

Vt d:shots aims to be a complete resource 
1 1 n people who just love looking at 
j: h Dios. Judging by the site's most popular 
( : o /mloads, that means arty stock 
j:h 3los of sunsets, cityscapes, and nature 
jiau'BS. You use a Windows application 
CiMB download) to manage uploads 
\ i a 3 downloads or to set your desktop 
i 1 f llpaper. Por handling your own photos, 
however, Webshots has some serious 

n rtcomings. The free version limits you 
lirnst 10 albums with 24 photos each, 
i\ifi the terms -of- service agreement 
(lives Webshots an unlimited right to slice, 
dice, and redistribute your pictures as it 
s • ks: fit Albums are public by default, and 
1 1 n 3D users clearly haven't figured out 
liyvto make them private. The site is also 
1 1 ag tied with banner ads. If you want to 
slitiw the world how hot your motorcycle - 
rilng girlfriend is, Webshots is for you; 
i osl others will want to steer dear. 
"Dylan Twsney 




I FrSe'stbra ge for. up to'240 photos; 
prernfum'bervice Is S30peryeat Cost 
Vrif each 4 x 6- Inch print: 39 cents • 

!'*4<9i Free version aflows storage of up to 10 

Iillu.me with 24 photoc ©oeh, for-fo* v «riion 

i <f ers storage of 50 albums with 60 photos each. 
ht:ludes tools for rotating and flipping Images 
irw<*.w»bshot»xom 
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HEADLINE: Technology (A Special Report) — The Best Way To Display and I'M velop Photos 

BYLINE: By Yochi J. Dreazen 
BODY: 

IT'S THE QUESTION facing the owners of all of today's high-tech digital cameras.: Once youVe taken the perfect 
digital picture, what's the best way to develop or share it? 

With the spread of digital photography, there's been an explosion of development c ptions likely to please even the 
most finicky of photographers. In general, it depends on how you balance speed and cDit, and how high a priority you 
put on being able to share your images with others. 

Is the convenience and flexibility of printing at home worth pictures that may no . fct> quite as good as those 
developed professionally? Then consider home photo printers that connect to your com auter or directly to your camera. 
If speed and quality are more important, then freestanding kiosks at several big photo processing centers and retailers 
are the best bet. Do you want to share photos with a wide group of friends and family! 7/eb sites where you can post 
your pictures for others to see - and buy - are what you need. 

With those questions in mind, here's a look at the most popular methods for devebaing, printing or sharing 
pictures. 

WEB SITES 

Ofoto.com. Snapfish.com and Shutterfly.com, RecNvood Shores, Calif., were among the first successful Web sites 
to tap the digital-photo market. And they have become only more accessible and easic :o use. The three have well over 
10 million users among them, according to the companies' estimates, with Ofoto, owr-Ml by Eastman Kodak Co., 
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Rochester, N.Y., the market leader. Snapfish is owned by District Photo Inc., Beltsvilh. Md. There are at least a 
half-dozen other sites, but they're mostly much smaller outfits. 

The sites function roughly the same way: After transferring your pictures from Wiu camera to your computer, you 
go to one of the sites, log In. and upload your pictures. Once the pictures have been transferred to the sites, you can edit 
them to remove red-eye or adjust the exposure. Then you can choose whether to ord.;r prints or create an online photo 
album to share with others. Once you've created an online album, the sites prompt y<iu to enter the e-mail accounts of 
the people you're sending the snapshots to. and the sites then send out e-mails invito.? them to view your album. 
Viewers click on the link, set up a password and enjoy your pictures. They also can l:uy prints - from 4x6 to poster size 
- as well as have your photos added to T-shirts, mouse pads and other products. 

The sites enable users to store an unlimited number of pictures. Visitors can savi Ihe pictures on their own 
computers, again at no cost, or order prints of their favorites, saving the time and expanse of sending duplicate prints to 
your loved ones. The cost of printing runs between 40 and 50 cents for the average 4:rf i print. In addition, most of the 
sites have a shipping charge of around $1.50 for one to 10 pictures sent via flrst-clas; delivery; the cost goes up to $10 
for second-day service. 

To test the three sites, I uploaded digital pictures that I took during two months i i Iraq earlier this year covering the 
war and its aftermath, and ordered duplicate prints. The sites all offer uploading prog -ems. I found Ofoto to be the 
easiest site to upload photos to; the editing process is essentially the same on all. The picture quality was good from all 
three sites, but the 15x17 battlefield scenes I ordered came out better from Ofoto thai Irom the other two sites. The 
enlargements were crisper, with better color integrity and less blotchiness or poor de :lni :ion. 

On all three sites, I set up online albums, which allowed friends of mine from th: military - and their families - to 
see the pictures I took of them. The wife of one friend, an army officer, forwarded the link to members of her church 
and office, and said how much she and her friends appreciated having a recent Image of her husband, who left for the 
Middle East In January and won t be home until next summer. 



I 



Of the smaller new Web sites out there, some offer even more interesting feature. For instance. Sacko.com. a 
photo start-up based in New York, touts a unique feature that allows you to label the \m:p}e who are In your pictures by 
name. After you've done so, you can immediately find every picture featuring, say, y :<u best friend Andrew by simply 
clicking your cursor on a picture that has him in it. It can be cumbersome to manual!;, identify every person in every 
picture, but the service is handy If you keep hundreds or thousands of pictures online and want the ability to easily and 
quickly search and organize them. 



Still, there are drawbacks to all of the sites. When ordering prints, it takes three ti> five days for them to arrive by 
mail, taking away some of the immediate gratification that is one of digital photograr .ny's biggest appeals. Uploading 
pictures also can be a real pain, especially if you rely on a dial-up Internet connectlor . i;ven with a DSL connection, it 
took me more than an hour to upload 35 photos from a recent trip to Las Vegas. 

What's more, knowing which photos you want to upload requires you to organize md name all of your shots, and 
then search through to find the ones you want. Most of the software can only upload I C or 20 at a time, so the process of 
picking the groups of 20 can eat up a lot of time, even before you factor in the time o : e dually uploading them. 

KIOSKS 

For those who want professional-quality prints more quickly, kiosks are the ansvs:-. These stand-alone devices are 
essentially ordinary computers, with touch screens and slots that accept the most wldnly used digital memory devices 
that store digital photos. They're designed to allow individuals to walk into the store, pc.p in a camera's memory card, 
choose the number of prints and walk out with the pictures minutes later. 

The kiosks are operated by such companies as Agfa Corp., a division of Belgium's Agfa-Gevaert NV, Kodak, and 
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Japan's Fuji Photo Film Co. and Sony Corp. They can be found in retailers across th : country, including those of Rltz 
Camera Centers Inc.. Wal-Mart Stores Inc.. Rite Aid Corp., CVS Corp. and Safeway Inc. 

All of them work largely the same way: Using the touch screen, you choose wfcil kind of memory device you have 
-- most accept compact discs and memory cards from Sony SmartMedia, Compacting h and Secure Digital - and then 
Insert It into the machine. You then upload the pictures you want, edit them, choose :h> size and quantity of pictures 
and hit print. In theory, the pictures can be ready in as Utile as 30 seconds or as long sis a day. for between 70 and 90 
cents per image. 

The reality, at least in my tests, was rather different. My first stop was a CVS phumacy. which had a Kodak kiosk 
in the front of the store. Kodak leads the kiosk market and operates more than 23,00(1 nationwide. The touch screen 
worked fine, but the slots were in such poor shape that my $100 CompactFlash card tpi stuck. A manager began to 
force it out, and stopped only when I told him I would hold the company responsible fo: damaging the memory device. 

In fact, poor condition is a problem with many of the kiosks, as Inexperienced wcs often insert memory devices 
improperly. This ends up Jamming the machines and rendering them unusable, or leaving the slots in such poor shape 
that they can scratch or damage your expensive memory devices and ruin your pic : a vs. 

When the manager finally got my card out and cleaned out the slot, I ordered prints of a friend's recent birthday 
party. But because the kiosk doesn't print the pictures itself - they are Instead printed t v a large machine elsewhere in 
the store » I was told to come back the next day to get the pictures. When I finally did nt them, the color was off and 
they had to be reprinted, twice, before they were acceptable. The whole process took .vo full days before I had the 
prints. 

CVS officials expressed surprise at my experience with the kiosk. As of mid-Au ; i st. says Todd Andrews, a CVS 
t spokesman, the company had received only 12 complaints, and usage rates for the kl.sm exceeded CVS projections 
"For a new kind of technology that is now in 3.000 stores, we've heard really positive fallback from our customers and 
they're using it more than we had anticipated." says Mr. Andrews. "So far, the kiosks h ive been a big success." 

Charlie Smith, a Kodak spokesman, says my experience was unusual. He says th.! :ompany has seen customer 
satisfaction rates of more than 80% and return usage rates of more than 90% for the < 5.(100 kiosks It has deployed 
around the world, "Whenever it's a self-service product." he says, "there can be a malllmction or a consumer-created 
error. 

HOME PRINTERS 

Home printers are an Increasingly popular option for those who want to avoid th.; wait associated with the previous 
two options, or who have seen the Robin Williams thriller "One Hour Photo" and nov want to keep their pictures 
private. The printers give you the freedom of making prints for others or yourself whi: n sver you want. 

There are several kinds of printers to choose from, depending on your price rang<i i.nd the functions you are looking 
for Some allow you to connect the printer directly to your camera. Others connect to . i PC. so you must upload the 
pictures first. You also have the option of devices that print only pictures or ones that a-lnt normal documents as well 
Most printers come with photo-editing software. The devices are widely available at ukctrontcs stores like Best Buy 
Co. s, mass retailers like Wal-Mart, or Web sites like Amazon.com Inc.'s site or Dell : i.;.'s Dell.com. 

Companies like Kodak and Hewlett-Packard Co., Palo Alto. Calif., make tiny print** that hook directly to a 
camera or memory device and print glossy color snapshots on actual photo paper. H-P s ?hotosmart 230 Photo Printer 
and the Kodak EasyShare Printer Dock 6000 cost roughly $200. A couple of shortcon l»p on the Kodak printer: It onlv 
works with a Kodak digital camera and can't be used for editing. 

Other printers connect to a PC. H-P. for instance, offers nearly a half-dozen printin; ranging In price from $99.99 to 



PAGE 30/34 ■ RCVD AT 8/31/2010 8:46:51 PM [Eastern Daylight rime] * SVR:USPTO-EFXRF<5/34 * DNIS:273830O * CSID:S507621499 * DURATION (mm-ss):20-28 



2010-08-31 05:17pm Frora-Coremetrics 



6507621499 



T-915 P. 031/034 F- 



Technology (A Special Report) — The Best Way To Display and Develop I hc.tos The Wall Street Journal 

September 15. 2003 Monday 

$299.99, The more expensive model accepts memory cards - eliminating the need to tpload pictures to a PC - and 
prints pictures that the company says are better than most traditionally processed one:;. 

For home printing, there's also the cost of paper and ink - which can add up if y :a »3o heavy amounts of printing. 
All told, you can expect to pay nearly $ 1 per print, double the cost of services like Oj ji o, Snapflsh or Shutterfly. 



Mr. Dreazen is a stall reporter In The Wall Street Journal's Washington bureau. Mi: can be reached at 
yochi.dreazen@v«ij ( com. 

NOTES: 

PUBLISHER: Dow Jones & Company 
LOAD-DATE: December 5, 2004 
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One of .the : great adv?thtages Sf|^ 
you can shaf e *hem;;ite^ 
let users store and share di]|i^ 

Compared with print services^ 'm^iih ;4^S^^s^e 



images online, sharing sites typically offer 
more control over the look of your photo 
albums, more sharing options (such as the 
ability to download high-res images), easy- 
to-remember Web addresses, and more se- 
curity features. Of course, these sites also 
let you order prints of your favorite pic- 
tures from a partnered printing service. 

ALL REVIEWS BY RICHARD V. DRAGAN 

Funtigo Deluxe 

1,000 photos. $7.99 a month. Funtigo LUC, • 
www.funtlgo.com. • • #oo 

Funtigo Deluxe is an attractive site that 
makes sharing photo albums online easy. 
Although it lacks basic photo-editing, 
tools, Funtigo is an intuitive service that 
offers impressive page layout capabilities. 
Meanwhile, people who visit your Fun- 
tigo album can order paper prints and 
other items, such as mugs and mouse 
pads, through a service called ez prints. 
Uploading flies to Funtigo is extremely 



SCO.REC AR D 




For the setup and upload rating, we look at the 
ease of creating an account and the process 
for uploading images. Except for PhotoSite, : 
all the services provide simple Web inter- 
faces and let you drag and clrop images on 
your PC to be uploaded to tite server - ;. 
The administration and customization rating 
takes into account tools for editing images, annotating 
photos; and customizing the look of your albums. 
Sharing and security reflects such features" as whether 
you can password-protect albums, whether you get a . . 
personalized URL, whether visitor can download 
high-resolution images, and so on, ; . . - 



easy. You eta simpfy : ^ and-drop files 
from your PC to thb site, : 

The first step in selecting a layout for 
photos is crude; you can choose the num- 
ber of photos per album page, and that's 
about it. After that, however, Funtigo real- 
ly sets itself apart. Thanks to DHTML, you 
can resize images and drag and drop them 
around album pages to place them exactly 
where you want. The other services we 
looked at don't permit such precise — or 
quick— placement of pictures. 

Tb add a touch of fun to your albums, 
you can annotate images with text bal- 
loons, Funtigo also provides several 
dozen basic clip-art images, which can be 
pasted into your photos. 

You can edit navigation options for how 
a user moves between pages within an 
album, for example, placing a slide show 
control at the top of any page, letting users 
view photos as slides. You can assign nav- 
igation options on a page-by-page basis or 
mark one as the default for an entire album. 

Other options, such as 
password protection, are 
easy to find and use. 

Unfortunately, Funti- 
go has no photo-editing 
tools beyond the ability 
to resize images. It also 
presented some minor 
problems when creating 
thumbnails of our pho- 
tos. For example, when 
we reduced an image 
too much, the thumb- 
nail turned red. 



PhotoSite 
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500 photos, $4.95 a month: 
2,000 photos. $9199 a month. 
Home stead Technologies, 
www.photosite.cofn. •••oo 
With the PhotoSite ser- 
vice, Homestead aug- 
ments its well-estab- 
lished Web site-hosting 
offerings by entering the 



o:i!i:ie photo-sharing market. Despite 
Homestead's years of experience with sim- 
ple :*ite creation and site-hosting tools, 
PliowSite is somewhat awkward at times. 
F:n trample, we don't like that it uses a 
d-sfctop apphcat ion— rather than a Web- 
b ; s ad interface— because this limits you to 
ufnUting your photo albums from only 
o.e ::omputer. 

To get started, you have to download 
the PhotoSite AlbumBuilder software. 
Tin: application runs on any operating 
sy stem using Java. You define local direc- 
ts -ies where photos are stored and then 
administer your photo albums from with- 
in tie app. Again, the caveat here is that 
sl .ct: the "originals" must exist within the 
Pl:c(oSite directory on your local hard 
di ve, you can't easily administer albums 
fr« : r i another computer. 

AlbumBuilder provides the best photo- 
ec.iting capabilities among the sharing 
sei vi::es we reviewed. You can easily crop 
images, perform color adjustments, fix 
cc iu ast, and so on. You can select from 
al iost a dozen frame styles for photos. 

Once your photo album is complete, 
you publish it to PhotoSite using Album- 
BUder's Publish Wizard. The first time 
th:ough is slow, since AlbumBuilder is 
uploading all the photos. Subsequent up- 
dates are much faster, as it uploads only 
th<! <J:.anged content. 

Lifce Homestead, PhotoSite lets 
you choose a simple URL, such as 
m\nK<me.photo$ite.com. Completed 
alburns look fine, though some of the 
sty.< choices (like the "classic" photo 
alt nil) are downright hokey. Visitors can 
order prints from photos in your Photo- 
Sit- jL.bums, and — a nice touch— you can 
dearie on a photo-by-photo basis which 
inwgsa wiD be printable. You can also add 
pa< :;word protection on a per-album basis. 

Using a desktop client for building 
ph<:to albums is a limitation you'll notice 
if \cu work from multiple systems. 
Otherwise, PhotoSite is simple enough 
for ilrtiost any user to master. 

Saltan 




Free 3i tcko Inc., www.sacko.conx • • •Oo 
Sacko has a lot going for it. It's the only 
fre<: jervice among these sites; it offers 
unlimited storage; and it displays your 
iim in a snappy Flash-based inter- 
face — nil without third-party banner ads. 
AlthoL^h it lacks the visual customizabil- 
ii 



PC MAQAZimc MARCH 16, 2004 www.pzrrvy.CQm 
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ity found in competing products, Sacko is 
an appealing choice at a price that can't 
be beat. 

Setup is easy; simply register with the 
site and you're ready to go. Using ActiveX 
technology on Windows, Sacko lets you 
upload images easily by dragging and drop- 
ping them. Java support is also available. 

When creating an album, you can't 
change the look beyond choosing 
whether to display thumbnails. That 
aside, Sacko has the most polished inter- 
face we saw in this roundup. When view- 
ing an album, you can adjust the size of 
photos and click on thumbnails to select 
images. And you have great control over 
zooming into images, a unique feature we 
especially like. 

Sacko also supplies a good range of 



photo-editing features, though the inter- 
face isn't always intuitive. For example, 
removing red eye on two people involves 
saving the image four times. The result, 
however, is worth the effort, 

We are particularly impressed by the 
feature that lets you select and label faces 
in pictures. First you define friends in a 
list, and then you attach identities to faces 
(or figures) in photos. As you view pic- 
tures, the site magnifies each face along 
with an optional pop-up balloon caption. 

Sacko does have some notable limita- 
tions. Your friends must register with 
Sacko before they can see your photos — . 
this will deter some people. Also, you 
don't get a custom URL as with other| 
sites. And although you can order prints 
and other merchandise through ez prints, 



y:u can't save the original hi-res images 
frmn albums and print them yourself 



/siriigMug 





Jj)|iayear. mod gods Inc., www.smugnxjg.com. 

SmugMug ($29,95 per year) 
strikes the best balance be- 
tween ease of use and options, 

llJlifflS built-in styles for displaying 
BiiiilfiH your photos and some slick 
ph<ii o-editing abilities. But it could stand 
to offer more accessible choices for cus- 
tcioLLing pages. 

The upload tool is the best we saw, 
o I fering drag-and-drop support. It's also 
tlie only tool we reviewed that shows the 
upload progress of individual files, as 



M M AR V; O ^FtAT U RES 



:KII6fei^inting 



Forfunafely;^itierihg prints online is 
much cheaper and easier than you might 
think. And almost any digital camera— 
whether 2 megapixels or 5-— Is capable of 
producing prints that will look just as good 
as any you've gotten from your old film 
camera. That said, there is some variation 
in quality depending on the services you 
use. Some printing services print more 
accurately, while some do a better job of 
enhancing photos. Some offer better edit- 
ing tools, and some are just easy to use. 

HOW WE TESTED 

For this story, we tested nine of the top 
online printing services, according to 
data provided by InfoTrends. We also 
tested ez prints, which provides online 
photo-printing services to many of the 
sharing services in "Photo-Sharing Ser- 
vices," page 94. 

To compare printing services, we 
ordered and compared prints of ten pho- 
tos from each site. Paul Aresu (www 
.paularesiLcomh a professional photogra- 
pher, took three reference photos of model 

Aula Suarcz (www.anfcuuczrczr.com>, using 

a Canon EOS-lDs. These photos were shot 
specifically to test the quality and accura- 





taken by 

araateitf pffc*^ of 
2- to 5-megapixeI cameras. These provid- 
ed a good representation of what to ex- 
pect for photos from casual photogra- 
phers and hobbyists. 

We rated the output based on perceived 
quality and on how closely it matched the 
originals. Quality and accuracy each has 
its own advantages: If you know you want 
images reproduced exactly accuracy will 
be important. Many casual users, howev- 
er, will like the enhancing features some 
services use to make prints look better. 

THE RESULTS 

We were surprised at how drastic some 
of the differences among these sites were 
Our favorite service overall is Shutterfly. 
It is extremely easy to navigate and offers 
convenient single-click actions for com- 
mon tasks, such as rotating images. Ofoto 
offers equally handy tools and is quite 
easy to use. The service also produces 
very good prints. Still, Shutterfly, with its 

impressive image enhancement feature 

and a slightly easier-to-use Web site, 
edges out Ofoto for our Editors' Choice. 
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